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B E-books are the fastest—-growing area of book sales, especially for youngsters (Ve
ntureBeat)

B The rise of e—reading (Pew Internet)
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http://venturebeat.com/2012/03/29/ebook-sales-growth/
http://libraries.pewinternet.org/2012/04/04/the-rise-of-e-reading/
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Which is better for these purposes, a printed book or an e-book?

% of those who have read both e-books and printed books in the last 12 months who say that this
format is better for these purposes
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Source: Pew Research Center’s Internet & American Life Reading Habits Survey, November 16-
December 21, 2011. N=2,986 respondents age 16 and older. Interviews were conducted in English and
Spanish and on landline and cells. M for those who have read both printed books and e-books in the
past 12 months is 701

All Adult & Youth Book Sales,
January 2012
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All Adult & Youth Book Sales,
January 2012
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Big jump in gadget ownership over the holidays
% of adults who own tablet computers and e-book readers
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