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Digital Gains Don't Make Up for Print Losses

Lost ground
Print vs. digital sales since 2005
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Print Newspaper Advertising Revenue
Adjusted for Inflation, 1950 to 2011
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- Publishers lost $27 in print for every digital $1 (REFLECTIONS OF A NEWSOSAUR)
Newspapers Are The Fastest Shrinking Industry In The U.S. (Business Insider)
Papers Put Faith in Paywalls (WSJ.com)
HOW NEWSPAPERS ARE FARING TRYING TO BUILD DIGITAL REVENUE (Journalism.org)
The Collapse of Print Advertising in 1 Graph (Atlantic)
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http://newsosaur.blogspot.jp/2012/04/publishers-lost-27-in-print-for-every.html
http://www.businessinsider.com/newspapers-are-the-fastest-shrinking-industry-in-the-us-2012-3?op=1
http://online.wsj.com/article/SB10001424052970203833004577251822631536422.html
http://www.journalism.org/node/28629
http://www.theatlantic.com/business/archive/2012/02/the-collapse-of-print-advertising-in-1-graph/253736/

